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INTERACTIVE PANEL DISCUSSION 4

Expanding E-Commerce Platform for Halal Market

+ What are the reaches for E-Commerce? Is it niche or growing?
« How e-commerce changing the Halal industry
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Stimulated by the growing needs of Halal products in Muslim community, the
theme for GTDW 8.0 revolves around the logistics element in 4 major industries of
Halal products namely Food and Beverages, Pharmaceuticals, Meat & Livestocks
and Cosmetics and how they incorporated Hala! development in their Logistics
procedures.

Over the years, research and development conducted by scientists in the industry
makes Halal treatments and procedures more applicable and easier for the
companies to implement it, putting a rest to Muslims worldwide of their concerns
abaut Halal status.

This event will focus on the logistics and the new innovations in Halal procedures
applied by the companies and approved by the Halal institutions, hopefully to
grow this development up to another level.
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82% of our participants actively use our matchmal
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trade customs & trade directly. The service is Of
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maximising your networking.
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r WHO,WILL BE'ATTENDING RN |

Packaging Companies

Raw Materials Suppliers

Food Chains Restaurants
Quality Testing Laboratories
Chamber of commerce
Agricultural Industrial Products
Ministries of Trade/Economy
Halal Consultants
Samak/Sertu Companies

JOBTITLES
- CEQ/COO/MDs
Presidents/Chairmen

F&B Manufacturers/FMCG (Cosmetics, Personal Care, Fragrances, Ingredients, Detergents) +  Meat & Livestock Companies

Food Ingredients & Flavoring Comp
Airlines Food Caterers &
Logistics Companies

Investment Promotion Agency
Halal Authority & Associations :
Warehouses/Hypermarket

+  Hoalal Parks, Manufacturing Parks, 5|
-+ Track &Trace Companies
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GRAMME TOPIC SPONSOR

pecific GTDW programme topic - this can include participation
participate on the official event programme (dependent on level
nsor the panel will be branded with your organisations logo on
please note that the programme is interactive and no corporate
rogramme topics.

- BESPOKE GTDW PACKAGES

Each edition of GTDW includes privately organised activities and initiatives for our lead partners and sponsors. Previous
- PRIVATE WORKSHOPS: Rates available on request ;
. PRIVATE MEETING ROOMS & NETWORKING: Rates available on request. Can be on site or off site.

. PRIVATELY MANAGED CORPORATE EVENTS: These can be managed on behalf of organisations and can be from 5 to
Coface Country Risk Conference 2016 managed by KW Group, organiser of GTDW - details available on request.

- PRESS LAUNCHES & MOU SIGNING

m and Gold Sponsors only on first come first served basis.

CORPORATE PRESENTATION
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